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Disclaimer
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This document may contain forward-looking statementswithin the meaning of safe-
harbor. Actual results could differ materially from projections, estimations or 
expectations. These may involve risksand uncertainties, and may cause actual results 
and development to differsubstantially from those expressed or implied in the 
statements. The company does not guarantee that any action, which may have been 
taken in reliance of this document will bring specific results as expected.
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ShareOwnership
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Total Shares

99,062,216,600shares

Market Capitalization 

Rp280Tn(USD19.3Bn)*

Telkom Indonesia is listed at 
Indonesia Stock Exchange (Bloomberg: TLKM IJ)
and New York Stock Exchange(TLK US)

*as of November 6, 2020

52.1%
Government

47.9%
Public
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9M20Performance Highlights
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IndiHomegrew by 17.1% YoYto Rp16.1 trillion , driven by new subscribersand add-
ons.

ConsolidatedEBITDAmargin was sturdy at 53.6% as a result of successfulcost

leadership. Net Incomemargin improved to 16.7% comparedto 16.0% in the same
period lastyear.

Our Towerbusinessand DataCenter& Cloudrevealedstronggrowth TowerBusinesses

grew by 75%YoYwhile DataCenter& Cloudroseby 38%YoY.

Mobile subscribersreached170.1 million by the end of September2020 from around

160.1 million in the previousquarter. Telkomseldeployedaround 20.4 thousand 4G
BTSsin 9M20

Telkom recorded Rp99.9 trillion in Revenue, with IndiHome continued its strong
momentum,Mobile data grew healthily,Enterpriseshowedimprovementand Wholesale
remainedresilient



IndiHome and Mobile Digital Services 
as the Growth Driver
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49.1

26.7

13.8

4.8

8.3

52.7

18.9
16.1

6.0 6.2

9M209M19

Data, Internet &  
IT Services

Đ7.2%

SMS, Fixed& 
CellularVoice

Ē29.1%

Interconnection

Đ26.5%
Network & Other 
Telco Services

Ē25.1%

IndiHome

Đ17.1%

EBITDA
Rp Triliun

Net Income
Rp Trililun

9M20 Revenues YoY 

(RpTrillion)
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102.6
99.9

9M19 9M20

Ċ2.6 % 50.0

53.6

48.7% 53.6%

16.5

16.7

16.0% 16.7%



Expenses are Manageable
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31.1

9.7

3.9
2.9

4.9

17.3

25.1

10.4

4.3

2.4

4.2

21.0

Operation, 
Maintenance & 
Telco Services

Ē19.2%

Personnel

Đ6.8%

General &
Administrative

Ē14.2%

Marketing

Ē20.1%
Interconnection

Đ8.7%

9M209M19

9M20 Expenses YoY 

(RpTrillion)

Depreciation &
Amortization

Đ21.9%
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69.2
66.9

9M19 9M20

Ċ3.2 %



Telkomsel Performance
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25.2
17.5

43.1
47.7

9M19 9M20

68.3 65.1

REVENUES
Rp Trillion

EBITDA
Rp Trillion

NET PROFIT
Rp Trillion

CAPEX
Rp Trillion

TOTAL ASET
Rp Trillion

CUSTOMERS
In MIllion

BTS
In Thousand

36.8 38.5

9M19 9M20

Margin 54% 59%

19.2 18.0
8.4

7.2

83.7
96.9

170.9 170.1
209.9

228.4

Digital 
Business
Đ10.6%

Legacy
Ē30.7%

Margin 28% 28%

Ē4.6%
Đ4.7% Ē6.3%

Ē15%

Đ8.8%
Ē0.5%

Đ15.8%

Challenging market dynamics with on-going transition of Legacy & continuing competitive environment
TSEL to maintain healthy profitability with EBITDA & Net Income Margin at 59.1% & 27.7%.

YEAR ON YEAR

9M19 9M20 9M19 9M20

9M19 9M20 9M19 9M20 9M19 9M20



Telkomsel Performance
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5.7 6.2

37.4
41.5

82.1 78.0

77.5 100.2

112.1 117.3

5,094

7,260

116.8
132.2

DIGITAL BUSINESS

REVENUES
Rp Trillion

DATA USERS
In MIllion

DATA USER

CONSUMPTION
In MB

3G/4G CAPABLE DEVICE
In Million

3G & 4G BTS  ON AIR
In Thousand

Broadband
Đ10.8%

Digital
Services
Đ9.3%

4G BTS
Đ29.3%

3G BTS
Ē5.0%

43.1
47.7

159.6
178.2

Đ13.2%
Đ11.6%

Đ42.5%Đ4.6%Đ10.6%

Continue to Focus on Digital Business : Engine of growth and accounted for 73% of Total Revenues

YEAR ON YEAR
Digital Business

9M19 9M20 9M19 9M20 9M19 9M20

9M19 9M20 9M19 9M20

4,673

6,525

DATA TRAFFIC
InPB

Đ39.6%
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9M19 9M20
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Fixed Broadband
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Â IndiHomerevenue contribution increased to 16%from 13%
Â Net additionalsubscribers9M20 752K
Â Total IndiHomesubscribers9M20 7.76 Mio (+19.1%)

Â DualPlay57% of total subs
Â TriplePlay43% of total subs

Â ARPU 9M20  Rp253K
Â Revenuefrom add-ons grewby 38.2% andcontributedto

15.7% of IndiHomerevenue.

IndiHome
Revenue (Rp) 16.1tn

Đ17.1% YoY



Enterprise Business
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Enterprise Business 
Revenue(Rp)

11.5tn
Ē23% YoY (Đ9.4% QoQ)

Focus on improving the fundamentals, by reducing low margin 
businesses and prioritizing business lines with higher profitability 
along with various efforts to get better quality revenues.

Increased Health il y

On the right track to 

improve performance

amidst Covid-19 pandemic, 
recorded better trend on quarterly 
basis 

Our Focus

Data Center as the demand is 
growing in line with the rising trend 
of digital business players.



SEA -US

15,000 km from Manado, 
Indonesia - California, USA

Wholesale & International Business
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Wholesale & 
International Business 
Revenue (Rp)
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SEA -ME -WE-5

20,000 km from Dumai, 
Indonesia - Marseille, France

10.2tn
Đ24.9% YoY

Indonesia Global Gateway
ConnectSEA-ME-WE 5, SEA-US 
andour domesticnetwork

Tower Business

We are in the progress of consolidating our tower 
assets within the group, as we plan to unlock its 
value to obtain better valuation and to sharpen 
our business portfolio in an effort to create value.

Improving tower business, Data Center, international 
wholesale voice, and SMS A2P are the major contribution 
to the growth in this segment.


